A. Programme Project Report (PPR)

Name of Program:

Master of Business Administration (Financial Management)

a | Programme’s
mission &
objectives :

Mission: To develop skills such as critical analysis, logical thinking and
creative imagination among the learners so as to help them cope up with
courses in Finance, Corporate governance and Entrepreneurship.

Objectives:

1. To help learners to become more effective decision makers in their field by
updating their knowledge and managerial skills.

2. To enable learners to develop their skills of critical analysis, logical thinking
and creativity.

3. To equip learners with essential skills required for financial risk Management.

4. To impart skills and knowledge to the learners about Banking and bank
Finance and International finance sector.

5. To upgrade skill set required for efficient investment management
amongst learners.

6. To impart skills required accounting, taxation and budgeting.

7. To inculcate skills and knowledge of various financial services and its
management.

8. To enable learners to solve of complex managerial problems.

9. To improve professional expertise of the learners in financial sector.

10. To help learners to inculcate Indian ethos values.

11. To meet the demand of management professionals for various
Industries and Service Sectors.

b | Relevance of
the program
with HEI’s
Mission and
Goals :

Objects of the YCMOU (as per the YCMOU Act) which would be fulfilled
by implementing the proposed program

(a) To provide through instruction, teaching and training and other
educational opportunities, access to larger and larger segment of
population, and in particular to the disadvantaged groups such as those
living in remote and rural areas including working people, housewives and
other adults who wish to upgrade or acquire knowledge through studies in
various fields; [1(a)]

(b) To strengthen and diversify the degrees, diploma and certificate
courses at various educational levels, to fulfil the knowledge, skills and
development needs of the individuals, institutions and society in general,
by relating, particularly, the courses, to the needs of the employment and
economic development of the state on the basis of its natural and human
resources; [1(b)]

(© To promote acquisition of knowledge in a rapidly developing and
changing society and to continually offer opportunity of upgrading
knowledge, training and skills in the context of innovations, research and
discovery in all field of human endeavour by developing educational
network with the use of modern communication media and technologies
appropriate for a learning society; [1(c)]




(d) To provide an innovative system of University level education,
flexible and open, in regard to the methods and pace of learning,
combination of courses, eligibility for enrolment, age of entry, conduct of
examinations and operation of the program, with a review to promote
learning and encourage excellence in all fields of knowledge; [1(d)]

(e) To contribute to the improvement of the education system in the
state by providing a non-formal channel complementary to the formal
system and encouraging transfer of credits and exchange of teaching staff
by making a wide use of text and other software developed by the
University; [1(e)]

() To develop innovative, need based vocational courses and establish
industry, institution linkage for developing the society; [1(f)]

(2) To provide through incidental and non-formal means, for
continuing and extension of education in various cultural forms, arts, crafts
and skills of the country, raising their quality and improving their
availability to the people; [1(g)]

(h) To provide for the counselling and guidance to its learners; [1(j)]
)] To provide major part of its resources and direct efforts in
designing, developing and offering need-based and relevant vocational
courses. [1(1)]

Nature of Three years Bachelors Degree awarded by any of the Universities
prospective | recognized by UGC or AIU in any discipline.

target group

of learners:

Appropriaten | The learners will be involved in the whole product design lifecycle from
ess of the initial concept through to delivery and the outcome of the program will
programme | be to make them employable in one of three main areas:

to be a. Acquire necessary knowledge in the area of Management.

conducted in | b. To develop skills and competencies through project work to

Open and understand actual work environment and concepts in Management and
Distance allied areas.

Learning c. To inculcate attitudes and behavior necessary to work as teams through
mode to involving learners in community engagement and social services.
acquire

specific skills
and

competence :
Instructional | Uploaded on university portal
Design: Annexure |

Procedure for
admissions,
curriculum
transaction
and
evaluation :

Admission procedure: The process of admission to this program shall be
as per the prospectus and other documents, training videos, etc published
from time to time at the university’s authorised web sites. The admission
process may be conducted through online payment using a portal duly
dedicated for the purpose.

Eligibility criteria for the admission:
Admission to the M.B.A. programme is open to all citizens of India who
satisfy the following conditions : (1) passed minimum three years duration




Total fee :Rs.36000/-
First Year: Rs.16600/-
Second Semester: Rs.19400/-

Bachelor’s Degree awarded by any of the universities recognized by UGC
of AIU in any discipline with at least 50% marks in aggregate or equivalent
(at least 45% in case of candidates of backward class categories and
persons with disability belonging to state of Maharashtra only)

g | Requirement | Computer infrastructure with Wi-Fi / broadband connection is

of the recommended for practical knowledge.
laboratory

support and

Library

Resources:

h | Cost estimate | Rs.75,00,000/- Development
of the Rs 30,00,000/- Delivery and Maintenance
programme
and the
provisions:

i | Quality The following key result areas will be closely monitored.
assurance i. Enrolment of learners (Access equity)
mechanism ii. Examination Results
and expected iii. Placements/satisfaction of passing out learners
programme iv. Administrative feedback
outcomes :

B. Duration and Nomenclature

Name of the Programme:-

Master of Business Administration

Medium English
Year 2023
Level Post graduation

Academic Session

2023-24

Entry Qualification (as per the
specification of Degrees, 2014)

passed minimum three years duration Bachelor’s
Degree awarded by any of the universities
recognized by UGC of AIU in any discipline
with at least 50% marks in aggregate or
equivalent (at least 45% in case of candidates of
backward class categories and persons with
disability belonging to state of Maharashtra




only)

Duration (as per the specification of
Degrees, 2014)

2 Years

Name of the Department

School of Commerce and Management

C. Mode of Evaluation

Year

2023

Whether weightages of continuous
assessment and end semester examinations
or term end examinations as per clause
mentioned in Regulations

Yes

Examination Scheme

A three-hour, 80-marks exam will be
conducted in offline mode at the end of each
semester.

Percentage of Continuous Assessment (%) | 20%

Percentage of Term End Examination (%) 80%

Pass or Fail Criteria 40% 40%

Pass/Fail Criteria (% Pass Marks) 40 out of 100
D. Mode of Examination

Whether examination through Online (For | No

ODL Programs)




A. Programme Project Report (PPR)

Name of Program:

Master of Business Administration (Human Resource Management)

a | Programme’s
mission &
objectives :

Mission: To develop skills such as critical analysis, logical thinking and
creative imagination among the learners so as to help them cope up with
course in Human Resources Management.

Objectives:

1. To help learners to become more effective decision makers in their field by
updating their knowledge and managerial skills.

2. To enable learners to develop their skills of critical analysis, logical thinking
and creativity.

3. To enable learners to adopt managerial skills sets required for efficient
Human Resource Management.

4. To equip learners with adequate skills to implement training and
development activities in an organization.

5. To develop analytical skills required for recruitment and selection of
personnel in an organization.

6. To enhance ability of learners to implement human resource planning
in an organization.

7. To improve professional expertise of the learners.

To help learners to inculcate Indian ethos values.

9. To meet the demand of Management professionals for various
Industries and Service Sectors.

o

b | Relevance of
the program
with HEI’s
Mission and
Goals :

Objects of the YCMOU (as per the YCMOU Act) which would be fulfilled
by implementing the proposed program

(a) To provide through instruction, teaching and training and other
educational opportunities, access to larger and larger segment of
population, and in particular to the disadvantaged groups such as those
living in remote and rural areas including working people, housewives and
other adults who wish to upgrade or acquire knowledge through studies in
various fields; [1(a)]

(b) To strengthen and diversify the degrees, diploma and certificate
courses at various educational levels, to fulfil the knowledge, skills and
development needs of the individuals, institutions and society in general,
by relating, particularly, the courses, to the needs of the employment and
economic development of the state on the basis of its natural and human
resources; [1(b)]

(©) To promote acquisition of knowledge in a rapidly developing and
changing society and to continually offer opportunity of upgrading
knowledge, training and skills in the context of innovations, research and
discovery in all field of human endeavour by developing educational
network with the use of modern communication media and technologies
appropriate for a learning society; [1(c)]




(d) To provide an innovative system of University level education,
flexible and open, in regard to the methods and pace of learning,
combination of courses, eligibility for enrolment, age of entry, conduct of
examinations and operation of the program, with a review to promote
learning and encourage excellence in all fields of knowledge; [1(d)]

(e) To contribute to the improvement of the education system in the
state by providing a non-formal channel complementary to the formal
system and encouraging transfer of credits and exchange of teaching staff
by making a wide use of text and other software developed by the
University; [1(e)]

() To develop innovative, need based vocational courses and establish
industry, institution linkage for developing the society; [1(f)]

(2) To provide through incidental and non-formal means, for
continuing and extension of education in various cultural forms, arts, crafts
and skills of the country, raising their quality and improving their
availability to the people; [1(g)]

(h) To provide for the counselling and guidance to its learners; [1(j)]
)] To provide major part of its resources and direct efforts in
designing, developing and offering need-based and relevant vocational
courses. [1(1)]

Nature of Three years Bachelors Degree awarded by any of the Universities
prospective | recognized by UGC or AIU in any discipline.

target group

of learners:

Appropriaten | The learners will be involved in the whole product design lifecycle from
ess of the initial concept through to delivery and the outcome of the program will
programme | be to make them employable in one of three main areas:

to be a. Acquire necessary knowledge in the area of Management.

conducted in | b. To develop skills and competencies through project work to

Open and understand actual work environment and concepts in Management and
Distance allied areas.

Learning c. To inculcate attitudes and behavior necessary to work as teams through
mode to involving learners in community engagement and social services.
acquire

specific skills
and

competence :
Instructional | Uploaded on university portal
Design: Annexure |

Procedure for
admissions,
curriculum
transaction
and
evaluation :

Admission procedure: The process of admission to this program shall be
as per the prospectus and other documents, training videos, etc published
from time to time at the university’s authorised web sites. The admission
process may be conducted through online payment using a portal duly
dedicated for the purpose.

Eligibility criteria for the admission:
Admission to the M.B.A. programme is open to all citizens of India who
satisfy the following conditions : (1) passed minimum three years duration




Total fee :Rs.36000/-
First Year: Rs.16600/-
Second Semester: Rs.19400/-

Bachelor’s Degree awarded by any of the universities recognized by UGC
of AIU in any discipline with at least 50% marks in aggregate or equivalent
(at least 45% in case of candidates of backward class categories and
persons with disability belonging to state of Maharashtra only)

g | Requirement | Computer infrastructure with Wi-Fi / broadband connection is

of the recommended for practical knowledge.
laboratory

support and

Library

Resources:

h | Cost estimate | Rs.75,00,000/- Development
of the Rs 30,00,000/- Delivery and Maintenance
programme
and the
provisions:

i | Quality The following key result areas will be closely monitored.
assurance i. Enrolment of learners (Access equity)
mechanism ii. Examination Results
and expected iii. Placements/satisfaction of passing out learners
programme iv. Administrative feedback
outcomes :

B. Duration and Nomenclature

Name of the Programme:-

Master of Business Administration

Medium English
Year 2023
Level Post graduation

Academic Session

2023-24

Entry Qualification (as per the
specification of Degrees, 2014)

passed minimum three years duration Bachelor’s
Degree awarded by any of the universities
recognized by UGC of AIU in any discipline




with at least 50% marks in aggregate or
equivalent (at least 45% in case of candidates of
backward class categories and persons with
disability belonging to state of Maharashtra
only)

Duration (as per the specification of
Degrees, 2014)

2  Years

Name of the Department

School of Commerce and Management

C. Mode of Evaluation

Year

2023

Whether weightages of continuous
assessment and end semester examinations
or term end examinations as per clause
mentioned in Regulations

Yes

Examination Scheme

A three-hour, 80-marks exam will be
conducted in offline mode at the end of each
semester.

Percentage of Continuous Assessment (%) | 20%

Percentage of Term End Examination (%) 80%

Pass or Fail Criteria 40% 40%

Pass/Fail Criteria (% Pass Marks) 40 out of 100
D. Mode of Examination

Whether examination through Online (For | No

ODL Programs)




A. Programme Project Report (PPR)

Name of Program:

Master of Business Administration

a | Programme’s
mission &
objectives :

Mission: To develop skills such as critical analysis, logical thinking and
creative imagination among the learners so as to help them cope up with
courses in Marketing, Human Resources, Finance, Corporate governance
and Entrepreneurship.

Objectives:
1. To help learners to become more effective decision makers in their field by
updating their knowledge and managerial skills.

2. To enable learners to develop their skills of critical analysis, logical thinking
and creativity.

3. To enable learners to solve of complex managerial problems.

4. To improve professional expertise of the learners.

5. To help learners to inculcate Indian ethos values.

6. To meet the demand of Management professionals for various

Industries and Service Sectors.

b | Relevance of
the program
with HED’s
Mission and
Goals :

Objects of the YCMOU (as per the YCMOU Act) which would be fulfilled
by implementing the proposed program

(a) To provide through instruction, teaching and training and other
educational opportunities, access to larger and larger segment of
population, and in particular to the disadvantaged groups such as those
living in remote and rural areas including working people, housewives and
other adults who wish to upgrade or acquire knowledge through studies in
various fields; [1(a)]

(b) To strengthen and diversify the degrees, diploma and certificate
courses at various educational levels, to fulfil the knowledge, skills and
development needs of the individuals, institutions and society in general,
by relating, particularly, the courses, to the needs of the employment and
economic development of the state on the basis of its natural and human
resources; [1(b)]

(©) To promote acquisition of knowledge in a rapidly developing and
changing society and to continually offer opportunity of upgrading
knowledge, training and skills in the context of innovations, research and
discovery in all field of human endeavour by developing educational
network with the use of modern communication media and technologies
appropriate for a learning society; [1(c)]

(d To provide an innovative system of University level education,
flexible and open, in regard to the methods and pace of learning,
combination of courses, eligibility for enrolment, age of entry, conduct of
examinations and operation of the program, with a review to promote
learning and encourage excellence in all fields of knowledge; [1(d)]

(e) To contribute to the improvement of the education system in the




state by providing a non-formal channel complementary to the formal
system and encouraging transfer of credits and exchange of teaching staff
by making a wide use of text and other software developed by the
University; [1(e)]

) To develop innovative, need based vocational courses and establish
industry, institution linkage for developing the society; [1(f)]

(2) To provide through incidental and non-formal means, for
continuing and extension of education in various cultural forms, arts, crafts
and skills of the country, raising their quality and improving their
availability to the people; [1(g)]

(h) To provide for the counselling and guidance to its learners; [1(j)]
)] To provide major part of its resources and direct efforts in
designing, developing and offering need-based and relevant vocational
courses. [1(1)]

Nature of Three years Bachelors Degree awarded by any of the Universities
prospective | recognized by UGC or AIU in any discipline.

target group

of learners:

Appropriaten | The learners will be involved in the whole product design lifecycle from
ess of the initial concept through to delivery and the outcome of the program will
programme | be to make them employable in one of three main areas:

to be a. Acquire necessary knowledge in the area of Management.
conductedin | b. To develop skills and competencies through project work to

Open and understand actual work environment and concepts in Management and
Distance allied areas.

Learning c. To inculcate attitudes and behavior necessary to work as teams through
mode to involving learners in community engagement and social services.
acquire

specific skills
and

competence :
Instructional | Uploaded on university portal
Design: Annexure |

Procedure for
admissions,
curriculum
transaction
and
evaluation :

Admission procedure: The process of admission to this program shall be
as per the prospectus and other documents, training videos, etc published
from time to time at the university’s authorised web sites. The admission
process may be conducted through online payment using a portal duly
dedicated for the purpose.

Eligibility criteria for the admission:

Admission to the M.B.A. programme is open to all citizens of India who
satisfy the following conditions : (1) passed minimum three years duration
Bachelor’s Degree awarded by any of the universities recognized by UGC
of AIU in any discipline with at least 50% marks in aggregate or equivalent
(at least 45% in case of candidates of backward class categories and
persons with disability belonging to state of Maharashtra only)

Total fee :Rs.36000/-




First Year: Rs.16600/-

Second Semester: Rs.19400/-

g | Requirement | Computer infrastructure with Wi-Fi / broadband connection is

of the recommended for practical knowledge.
laboratory

support and

Library

Resources:

h | Cost estimate | Rs.75,00,000/- Development
of the Rs 30,00,000/- Delivery and Maintenance
programme
and the
provisions:

i | Quality The following key result areas will be closely monitored.
assurance i. Enrolment of learners (Access equity)
mechanism ii. Examination Results
and expected iii. Placements/satisfaction of passing out learners
programme iv. Administrative feedback
outcomes :

B. Duration and Nomenclature

Name of the Programme:-

Master of Business Administration

Medium English
Year 2023
Level Post graduation

Academic Session

2023-24

Entry Qualification (as per the
specification of Degrees, 2014)

passed minimum three years duration Bachelor’s
Degree awarded by any of the universities
recognized by UGC of AIU in any discipline
with at least 50% marks in aggregate or
equivalent (at least 45% in case of candidates of
backward class categories and persons with
disability belonging to state of Maharashtra




only)

Duration (as per the specification of
Degrees, 2014)

2 Years

Name of the Department

School of Commerce and Management

C. Mode of Evaluation

Year

2023

Whether weightages of continuous
assessment and end semester examinations
or term end examinations as per clause
mentioned in Regulations

Yes

Examination Scheme

A three-hour, 80-marks exam will be
conducted in offline mode at the end of each
semester.

Percentage of Continuous Assessment (%) | 20%

Percentage of Term End Examination (%) 80%

Pass or Fail Criteria 40% 40%

Pass/Fail Criteria (% Pass Marks) 40 out of 100
D. Mode of Examination

Whether examination through Online (For | No

ODL Programs)




A. Programme Project Report (PPR)

Name of Program:

Master of Business Administration (Marketing management)

a | Programme’s
mission &
objectives :

Mission: To develop skills such as critical analysis, logical thinking and
creative imagination among the learners so as to help them cope up with
courses in Marketing, Consumer Behaviour and Entrepreneurship.

Objectives:

1. To help learners to become more effective decision makers in their field by
updating their knowledge and managerial skills.

2. To enable learners to develop their skills of critical analysis, logical thinking
and creativity.

3. To impart skill set required marketing strategy.

4. To upgrade skill set required for efficient advertising, promotion and

sales management.

To inculcate skills required for efficient retail management, analysing

consumer behaviour and enhancing customer satisfaction.

To impart skills required for handling Rural Marketing.

To enable learners to solve of complex managerial problems.

To improve professional expertise of the learners in Marketing.

To help learners to inculcate Indian ethos values.

0. To meet the demand of Management professionals for various

Industries and Service Sectors.

|9}

20N a

b | Relevance of
the program
with HEI’s
Mission and
Goals :

Objects of the YCMOU (as per the YCMOU Act) which would be fulfilled
by implementing the proposed program

(a) To provide through instruction, teaching and training and other
educational opportunities, access to larger and larger segment of
population, and in particular to the disadvantaged groups such as those
living in remote and rural areas including working people, housewives and
other adults who wish to upgrade or acquire knowledge through studies in
various fields; [1(a)]

(b) To strengthen and diversify the degrees, diploma and certificate
courses at various educational levels, to fulfil the knowledge, skills and
development needs of the individuals, institutions and society in general,
by relating, particularly, the courses, to the needs of the employment and
economic development of the state on the basis of its natural and human
resources; [1(b)]

(© To promote acquisition of knowledge in a rapidly developing and
changing society and to continually offer opportunity of upgrading
knowledge, training and skills in the context of innovations, research and
discovery in all field of human endeavour by developing educational
network with the use of modern communication media and technologies
appropriate for a learning society; [1(c)]




(d) To provide an innovative system of University level education,
flexible and open, in regard to the methods and pace of learning,
combination of courses, eligibility for enrolment, age of entry, conduct of
examinations and operation of the program, with a review to promote
learning and encourage excellence in all fields of knowledge; [1(d)]

(e) To contribute to the improvement of the education system in the
state by providing a non-formal channel complementary to the formal
system and encouraging transfer of credits and exchange of teaching staff
by making a wide use of text and other software developed by the
University; [1(e)]

() To develop innovative, need based vocational courses and establish
industry, institution linkage for developing the society; [1(f)]

(2) To provide through incidental and non-formal means, for
continuing and extension of education in various cultural forms, arts, crafts
and skills of the country, raising their quality and improving their
availability to the people; [1(g)]

(h) To provide for the counselling and guidance to its learners; [1(j)]
)] To provide major part of its resources and direct efforts in
designing, developing and offering need-based and relevant vocational
courses. [1(1)]

Nature of Three years Bachelors Degree awarded by any of the Universities
prospective | recognized by UGC or AIU in any discipline.

target group

of learners:

Appropriaten | The learners will be involved in the whole product design lifecycle from
ess of the initial concept through to delivery and the outcome of the program will
programme | be to make them employable in one of three main areas:

to be a. Acquire necessary knowledge in the area of Management.

conducted in | b. To develop skills and competencies through project work to

Open and understand actual work environment and concepts in Management and
Distance allied areas.

Learning c. To inculcate attitudes and behavior necessary to work as teams through
mode to involving learners in community engagement and social services.
acquire

specific skills
and

competence :
Instructional | Uploaded on university portal
Design: Annexure |

Procedure for
admissions,
curriculum
transaction
and
evaluation :

Admission procedure: The process of admission to this program shall be
as per the prospectus and other documents, training videos, etc published
from time to time at the university’s authorised web sites. The admission
process may be conducted through online payment using a portal duly
dedicated for the purpose.

Eligibility criteria for the admission:
Admission to the M.B.A. programme is open to all citizens of India who
satisfy the following conditions : (1) passed minimum three years duration




Bachelor’s Degree awarded by any of the universities recognized by UGC
of AIU in any discipline with at least 50% marks in aggregate or equivalent
(at least 45% in case of candidates of backward class categories and
persons with disability belonging to state of Maharashtra only)

Total fee :Rs.36000/-
First Year: Rs.16600/-
Second Semester: Rs.19400/-

g | Requirement | Computer infrastructure with Wi-Fi / broadband connection is

of the recommended for practical knowledge.
laboratory

support and

Library

Resources:

h | Cost estimate | Rs.75,00,000/- Development
of the Rs 30,00,000/- Delivery and Maintenance
programme
and the
provisions:

i | Quality The following key result areas will be closely monitored.
assurance i. Enrolment of learners (Access equity)
mechanism ii. Examination Results
and expected iii. Placements/satisfaction of passing out learners
programme iv. Administrative feedback
outcomes :

B. Duration and Nomenclature

Name of the Programme:- Master of Business Administration

Medium English

Year 2023

Level Post graduation

Academic Session 2023-24

Entry Qualification (as per the passed minimum three years duration Bachelor’s
specification of Degrees, 2014) Degree awarded by any of the universities

recognized by UGC of AIU in any discipline
with at least 50% marks in aggregate or
equivalent (at least 45% in case of candidates of
backward class categories and persons with
disability belonging to state of Maharashtra
only)




Duration (as per the specification of
Degrees, 2014)

2  Years

Name of the Department

School of Commerce and Management

C. Mode of Evaluation

Year

2023

Whether weightages of continuous
assessment and end semester examinations
or term end examinations as per clause
mentioned in Regulations

Yes

Examination Scheme

A three-hour, 80-marks exam will be
conducted in offline mode at the end of each
semester.

Percentage of Continuous Assessment (%) | 20%
Percentage of Term End Examination (%) 80%

Pass or Fail Criteria 40% 40%
Pass/Fail Criteria (% Pass Marks) 40 out of 100
D. Mode of Examination

Whether examination through Online (For | No

ODL Programs)




